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Abstracts 
 
Etika-etika perniagaan dan tanggungjawab sosial korporat (CSR) sentiasa 
menarik perhatian ahli-ahi perniagaan, orang awam, kerajaan dan pemegang taruhan. 
Tujuan penyelidikan ini adalah untuk menjelajahkan peranan etika-etika serta 
tanggungjawab sosial di kalangan pengurus-pengurus Malaysia dalam pelaksanaan ISO 
26000 – Tanggungjawab Sosial. Kajian empirik ini menggunakan soal selidik PRESOR 
dan diperkukuhkan dengan konsep dan prinsip ISO 26000. Adalah dikenapasti bahawa 
pengurus-pengurus Malaysia menerima kepentinggan positif tentang PRESOR dan 
mereka amat mendukungkan konsep dan prinsip ISO 26000. Walaubagaimanapun, 
mereka masih kurang pengetahuan dan pengalaman dalam mendukung penggunaan 
initiatif atau teknik mengenai tanggungjawab sosial korporat untuk digunakan di tempat 
kerja. Penyelidikan ini adalah terhad kepada hubungan dan sinergi antara etika-etika 
perniagaan dan tanggungjawab sosial serta ISO 26000. Walaubagaimanapun, kajian ini 
telah memberikan suatu pandangan yang penting pada masa kini di mana ia dijalankan 
atas dasar ISO 26000 yang merupakan satu initiatif antarabangsa. Implikasi bagi 
penyelidikan ini akan meningkatkan amalan tanggungjawab sosial dan pemimpin 
korporat dalam melaksanakan tanggungjawab sosial dan ISO 26000. Kajian  ini 
sebenarnya menyelidik hubungan peranan bagi etika-etika perniagaan dan 
tanggungjawab sosial (PRESOR) serta ISO 26000 – Tanggungjawab Sosial. Dengan 
demikian, beberapa perkara utama yang baru telah wujud dan para usahawan serta para 
akademi seharusnya menerokai lebih mendalam untuk menujukkan sumbangan 
pengetahuan demi kepentingan etika-etika perniagaan, tanggungjawab sosial serta ISO 
26000 - Tanggungjawab Sosial. 
 ii
 
Abstracts   
 
Business ethics and corporate social responsibility (CSR) have always attracted 
the attention of businesses, consuming public, government and other stakeholders.  The 
purpose of this study was to explore the role of business ethics and social responsibility 
among Malaysian managers in relation to the adoption of ISO 26000 – Social 
Responsibility. This empirical study used a PRESOR instrument and has drawn from the 
development of ISO 26000 and its principles, core subjects and social responsibility 
initiatives. It was found that Malaysian managers subscribe positively to the importance 
of PRESOR and they are supportive of ISO 26000 principles and core subjects that but 
were still lacking in the knowledge and experiences of using appropriate social 
responsibility initiatives and tools to implement social responsibility at their workplaces.  
 
This research paper is limited to the linkages and synergies between business 
ethics, social responsibility and ISO 26000. However, as ISO 26000 is a global 
initiative, this research provides a view as one of the most significant initiatives in recent 
years.  The implication of this research enhanced the social responsibility practitioners 
and corporate leaders about the recent developments in social responsibility and ISO 
26000. The originality of the research investigated the relationship of PRESOR and ISO 
26000 – Social Responsibility. By doing so, key areas are now offered that practitioners 
and academics should further explore in order to demonstrate the contribution to the 
body of knowledge on business ethics and social responsibility and ISO 26000 – Social 
Responsibility.  
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CHAPTER 1 : INTRODUCTION 
 
1.0 Introduction   
  
 In today’s competitive world, Corporate Social Responsibility (CSR) is 
one of the critical success factors for any business enterprise wishing to maintain 
– or better still – expands its market share with a good reputation of being a 
“socially responsible entrepreneurship” while ensuring maximum profitability and 
enhancing corporate growth. The socially responsible chief executive is the one 
who turns a profit without lying, cheating, robbing or defrauding anyone. 
“Responsible entrepreneurship”, as described by the European Commission 
Directorate-General for Enterprise (2006), refers as to ensuring the economic 
success of a business by the inclusion of social and environmental considerations 
into a company’s operations.   
 
While, CSR is not a certifiable management system standard as yet but it 
is a form of corporate self-regulation policy that integrated into a business model. 
Gustafson (2002, p. 291) described CSR as :  
“generally refers to an ongoing commitment by business to behave 
ethically and to contribute to economic development when 
demonstrating respect for people, communities, society at large, 
and the environment. In short, CSR marries the concepts of global 
citizenship with environmental stewardship and sustainable 
development”.   
 
 
The contents of 
the thesis is for 
internal user 
only 
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